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Cage-Free Statistics from USDA
(updated November 23, 2017)

As of November 1, 2017, there were an estimated 36.4 million non-organic cage-free hens in the U.S. producing an
estimated 10.1 billion eggs per year (given 277 eggs per cage-free hen per year according to current estimates based
on NASS data). The 36.4 million layers represent 12.2% of the total non-organic table egg layer flock of 300 million
hens based on NASS data for table egg layers on hand on November 1, 2017.

Cage-Free Flock Estimates 2017 2016 2015 2014 2013 2012 2011 2010

Total U.S. Cage-Free Flock: 16.6%  123%  8.6% 5.7% 5.9%  6.0% 5.4%  4.4%
Layers (millions) 52.4 38.4 23.6 17.2 17.1 16.9 15.2 12.2
USDA Organic Cage-Free: 51%  45%  42%  2.9%  2.8%  3.0%  2.6% = 2.2%
Layers (millions) 16.0 13.9 11.4 8.7 8.2 8.5 7.4 6.1
Non-Organic Cage-Free: 11.5% 7.9% 4.5% 2.8% 3.1% 3.0% 2.8% 2.2%
Layers (millions)  36.4 245 122 8.5 8.9 8.3 7.8 6.1
UEP Cage-Free!  10.4%
Layers (millions) 32.9 (note: prior year data reflects combined non-organic cage-free production
Other Cage-Free? 1.1% from barn/aviary, free-range, and pasture systems.)

Layers (millions) 35

Note: percentage of U.S. table egg layer flock; past year annual numbers reflect flock as of the end of each year.
1: UEP Cage-Free - cage-free as defined by the United Egg Producers (barn and aviary systems).

2: free-range and pasture production systems

Source: USDA AMS Agricultural Analytics and Market News
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Combined Esti 1 Cage-Free Requir by Sector
Food Category Annual Eggs Hens Needed % of Current Flock

Food Manufacturers (14) 2,240,000,000 8,100,000

Dollar/Variety (4) 581,000,000 2,100,000

Totals:  62,816,800,000 226,600,000
Source: USDA AMS Agricultural Analytics (estimated)(figures are rounded)

# Company Cage-Free By Annual Eggs | # Company Cage-Free By Annual Eggs

1 Delaware North 2016 370,000,000 { 10  Sodexo 2020 239,000,000
2 Food for Thought 2017 232,000|11  Schwan Food Co 2020 37,000,000
3 Revolution Foods 2018 3,000,000 [ 12 Centerplate 2020 600,000
4 Taher, Inc. 2018 463,000 |13 Quest Food Management 2020 23,500
5 Compass Group 2019 377,600,000 | 14  C&S Wholesale Grocers 2025 427,000,000
6 Continental Services 2019 36,500 | 15  BiRite Foodservice 2026 13,000,000
7  Creative Dining 2019 380,000 |16  Gordon Food Service 2026 73,300,000
8  Aramark 2020 215,000,000 | 17 US Foods 2026 479,000,000
9  Elior Group 2020 10,000,000 | 18  Sysco 2026 1,276,000,000

Source: USDA AMS Agricultural Analytics (reflects estimated annual egg usage for U.S. operations and not actual usage rates).

# Company Cage-Free By  Annual Eggs |# Company Cage-Free By Annual Eggs

1 Hyatt Hotels & Resorts 2011 3,000,000 | 7 Starwood Hotels (Sheraton) 2022 5,800,000
2 Marriott 2015 25,600,000 | 8 Royal Caribbean 2022 6,900,000
3 Walt Disney 2016 57,600,000 | 9 Caesars Entertainment 2025 29,400,000
4 Hilton 2017 4,100,000 | 10 Carnival Corp. 2025 7,000,000
5 Wyndham Hotel Group 2018 55,200,000 | 11 Six Flags 2026 4,100,000
6 InterContinental Hotels 2020 24,600,000

Source: USDA AMS Agricultural Analytics (reflects estimated annual egg usage for U.S. operations and not actual usage rates).

FOOD MANUFACTURERS SECTOR

# Company Cage-Free By  AnnualEggs |# Company Cage-Free By Annual Eggs
1 LeBrea Bakery 2016 2,500,000 | 8 Otis Spunkmeyer 2023 100,000,000
2 Unilever 2017 331,000,000 | 9 Bimbo Bakeries USA 2025 175,000,000
3 Nestle's 2020 185,000,000 | 10 Kellogg's 2025 400,000,000
4 Barilla America, Inc. 2020 38,000,000 | 11 General Mills 2025 331,000,000
5 Mondelez 2020 68,000,000 [ 12 Flowers Foods 2025 100,000,000
6 PepsiCo. (Quaker) 2020 10,000,000 | 13 Snyders-Lance 2025 100,000,000
7 J.M. Smucker 2020 90,000,000 | 14 Kraft Heinz 2025 313,000,000
Total 2,240,000,000

Source: USDA AMS Agricultural Analytics (reflects estimated annual egg usage for U.S. operations and not actual usage rates).

# Company Cage-Free By  AnnualEggs |# Company Cage-Free By  Annual Eggs

1 WAWA 2020 69,100,000 | 10 Kinney Drugs 2025 960,000
2 Affiliated Foods Inc. 2025 4,000,000 [ 11 Kwik Trip 2025 87,700,000
3 AGof New England 2025 610,000 [ 12 Rite Aid 2025 42,800,000
4 7-Eleven 2025 118,500,000 | 13 Sheetz 2025 53,500,000
5 Casey's General Stores 2025 80,300,000 | 14 Speedway 2025 93,400,000
6 Certco, Inc. 2025 100,000 | 15 Sunoco LP 2025 47,200,000
7 CVS 2025 71,100,000 | 16 U.R.M. Convenience 2025 2,100,000
8 Discount Drug Mart 2025 680,000 | 17 Walgreen's 2025 76,500,000
9 Fred's Pharmacy 2025 6,200,000

Source: USDA AMS Agricultural Analytics (reflects estimated annual egg usage for U.S. operations and not actual usage rates).

DOLLAR/VARIETY STORE SECTOR

# Company Cage-Free By Annual Eggs |# Company Cage-Free By Annual Eggs

1 Bi-Mart 2025 1,400,000 |3 Dollar Tree/Family Dollar 2025 250,000,000

2 Dollar General 2025 320,000,000 | 4 99 Cent Only 2025 10,000,000
Total 581,000,000

Source: USDA AMS Agricultural Analytics (reflects estimated annual egg usage for U.S. operations and not actual usage rates).
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#  Company Cage-Free By Outlets Annual Eggs # Company Cage-Free By Outlets Annual Eggs
1 Red Robin 2010 300 2,000,000 | 31 Dairy Queen/Orange Julius 2025 4,500 40,000,000
2 Noodles & Co. 2013 410 5,600,000 | 32 Dunkin' Donuts 2025 8,000 390,000,000
3 IKEA 2016 a2 2,800,000 | 33 Eat'n Park 2025 75 3,300,000
4 Papalohn's 2016 3,290 39,000,000 | 34  Famous Dave's 2025 131 1,800,000
5 TacoBell 2016 6,000 130,000,000 | 35  HMS Host (corp.-owned) 2025 54 1,900,000
6 Shake Shack 2016 66 2,000,000 | 36  IHOP 2025 1,554 211,000,000
7 Burger King/Tim Horton's 2017 8,600  1,200,000,000 | 37  Jackin the Box/Qdoba 2025 3,000/640 108,000,000
8 AuBon Pain 2017 300 41,000,000 | 38  McDonald's 2025 14,000 2,000,000,000
9  Farmer Boys 2017 89 17,000,000 | 39  Nathan's Famous 2025 238 1,600,000
10  Darden Restaurants, Inc. * 2018 1,688 12,000,000 | 40  P.F. Chang's/Pei Wei 2025 419 5,700,000
11 Arby's 2020 400 12,000,000 | 41 Quizno's 2025 1,500 45,000,000
12 Panera Bread 2020 1,800 120,000,000 | 42  Ruby Tuesday's 2025 673 4,600,000
13 Einstein Bros 2020 600 9,000,000 | 43  Shoney's 2025 134 36,000,000
14 Ppeet's Coffee 2020 200 3,000,000 | 44  Sonic 2025 3,500 155,000,000
15  Caribou Coffee 2020 274 4,000,000 | 45  Souplantation 2025 124 8,300,000
16  Cheesecake Factory 2020 200 6,000,000 | 46  Subway 2025 27,000 110,000,000
17 Onthe Border 2020 130 1,300,000 | 47  Taco John's 2025 400 8,000,000
18  Pita Pit USA 2020 240 16,000,000 | 48 TGl Friday's 2025 990 7,000,000
19  Starbuck's 2020 12,937 195,000,000 | 49  White Castle 2025 400 12,000,000
20 Wendy's 2020 6,500 890,000,000 | 50  Cracker Barrel 2026 635 220,000,000
21 California Pizza Kitchen 2022 250 3,000,000 | 51  Chick-fil-A 2026 1,950 57,000,000
22 CraftWorks Restaurants 2022 200 2,500,000 | 52  Denny's 2026 1,600 400,000,000
23 Applebee's 2025 1,735 3,600,000 | 53  Focus Brands 2026 3213 134,000,000
24 BJs Restaurant & Brewhouse 2025 86 1,300,000 | 54  Golden Corral 2026 484 20,000,000
25 Black Bear Diner 2025 81 20,000,000 | 55  Johnny Rockets' 2026 196 5,900,000
26 Bloomin' Brands 2025 1,220 1,300,000 | 56  Krispy Kreme 2026 300 620,000,000
27 Bob Evans 2025 600 100,000,000 [ 57  Krystal Burger 2026 350 11,000,000
28  Bojangles 2025 671 92,000,000 | 58  Le Duff America 2026 343 12,000,000
29 Brinker International (Chili's) 2025 988 6,700,000 | 59
30  Carl'sJr/Hardee's 2025 1,950 59,000,000 | 60
Source: USDA AMS Agricultural Analytics (reflects estimated annual egg usage for company U.S. operations and not actual usage rates).
# Company Cage-Free  Outlets  AnnualEggs | # Company Cage-Free By Outlets Annual Eggs
1 Basha's 2016 107 149,800,000 | 28 Buehler Food Markets 2025 13 18,200,000
2 Nugget Markets 2017 12 16,800,000 | 29 Cardenas Markets 2025 31 43,400,000
3 Raley's 2020 123 172,200,000 | 30 Certco, Inc. 2025 68 90,600,000
4 Gelson's Markets 2020 28 39,200,000 | 31 Coborn’s 2025 55 77,000,000
5 Harmon's 2020 16 22,400,000 | 32 Costco 2025 470 2,990,000,000
6 Heinen's 2020 22 30,800,000 | 33 C &K Markets (Ray's) 2025 43 60,200,000
7 Mollie Stone's Markets 2020 9 12,600,000 | 34 Ahold Delhaize (Food Lion, etal.) 2025 1241 1,737,400,000
8 The Fresh Market 2020 180 252,000,000 | 35 Dierberg's 2025 25 35,000,000
9 Ahold Delhaize (Giant, etal.) 2022 770 1,078,000,000 | 36 El Super (Bodega Latina) 2015 58 81,200,000
10  Allegiance Retail (Foodtown) 2022 86 120,400,000 | 37 Fairway Foods 2025 15 21,000,000
1 Bls 2022 216 302,400,000 | 38 Festival Foods (WI) 2025 31 43,400,000
12 Fresh Thyme Farmers Market 2022 60 84,000,000 | 39 Foodland Super Market 2025 34 47,600,000
13 Sprouts Farmers Market 2022 254 355,600,000 | 40 Food Depot 2025 39 54,600,000
14 99 Ranch Market 2025 41 57,400,000 | 41 Food Town 2025 32 44,800,000
15 Affiliated Foods Inc. 2025 325 424,900,000 | 42 Fresh Encounter, Inc. 2025 49 68,600,000
16  Associated Grocers of New England 2025 111 129,700,000 | 43 Giant Eagle 2025 211 295,400,000
17 Albertsons/Safeway 2025 2,284 3,197,600,000 | 44 Grocery Outlet 2025 245 206,000,000
18 AWI 2025 1,674 1,410,000,000 | 45 H-E-B 2025 307 429,800,000
19  America’s Food Basket 2025 47 65,800,000 | 46 H-Mart 2025 55 46,000,000
20  Associated Food Stores 2025 406 580,400,000 | 47 Harding's 2025 27 37,800,000
21 Associated Grocers of Florida 2025 207 268,800,000 | 48 Homeland Stores 2025 49 68,600,000
22 Associated Grocers of the South 2025 115 144,100,000 | 49 IGA, Inc. 2025 1,027 870,000,000
23 Associated Supermarkets Group 2025 400 560,000,000 | 50 Ingles Markets 2025 202 284,200,000
24 Autry Greer & Sons, Inc. 2025 33 46,200,000 | 51 Island Pacific 2025 19 26,600,000
25  Ball Food Stores 2025 27 37,800,000 | 52 Jerry's Enterprises 2025 25 35,000,000
26 Biglots 2025 1,449 27,100,000 | 53 Kmart 2025 777 7,300,000
27 Brookshire Grocery Co. 2025 202 325,800,000 | 54 Key Food Stores 2025 221 309,400,000
#  Company Cage-Free By  Outlets Annual Eggs #  Company Cage-Free By  Outlets Annual Eggs.
55 Kings Food Markets 2025 24 33,600,000 | 83 Smart &Final, Inc. 2025 261 365,400,000
56  King Kullen 2025 36 50,400,000 | 84 SpartanNash 2025 160 224,000,000
57  Krasdale Foods (C-Town/Bravo) 2025 236 322,600,000 | 85 Southeastern (Winn-Dixie, et al.) 2025 763 1,068,200,000
58  Kroger 2025 2819 3,942,000,000 | 86 Stater Bros. 2025 169 236,600,000
50 LidlUS 2025 14 8,400,000 | 87 Superior Grocers 2025 a5 63,000,000
60  Lowes Food Stores 2025 94 131,600,000 | 88 SuperVALU 2025 670 670,000,000
61  Lowe's Pay-n-Save 2025 145 203,000,000 | 89 Target 2025 1,500 1,590,000,000
62 Lundsand Byerlys 2025 27 37,800,000 | 90 Trader Joe's 2025 456 638,400,000
63 Marc's 2025 58 81,200,000 | 91 Tops Markets 2025 164 229,600,000
64 Market of Choice 2025 10 14,000,000 | 92 Unified Grocers 2025 301 250,000,000
65 Martin's Super Markets 2025 2 30,800,000 | 93 United Grocery Outlet 2025 36 50,400,000
66 Meijer 2025 229 320,600,000 | 94 U.R.M. Stores 2025 259 370,000,000
67 Morton Williams 2025 16 22,400,000 | 95 Vallarta Supermarkets 2025 a7 65,800,000
68 Niemann Foods (County Market) 2025 40 56,000,000 | 96 \Wakefern (ShopRite, et al.) 2025 374 507,200,000
69  Northgate Gonzalez 2025 40 56,000,000 | 97 Walmart 2025 5193  14,200,000,000
70  Olean Wholesale Grocery 2025 89 112,000,000 | 98 WinCo Foods 2025 101 85,100,000
71 PAQ,Inc. 2025 42 58,800,000 | 99 Woodman's Markets 2025 16 22,400,000
72 Piggly Wiggly Midwest LLC. 2025 114 159,600,000 | 100  Wegman's 2025 90 126,000,000
73 Price Chopper 2025 55 77,000,000 | 101 Berkot's Super Food 2026 15 21,000,000
74 Price Chopper - Golub 2025 140 196,000,000 | 102 Boyer's Food Market 2026 18 25,200,000
75  Pyramid Foods 2025 52 72,800,000 | 103 Food Bazaar 2026 24 33,600,000
76  Ramey Marketplace 2025 22 30,800,000 | 104  Gordon Food Service Store 2026 183 150,000,000
77  Reasor's 2025 19 26,600,000 | 105  Piggly Wiggly Alabama 2026 204 285,600,000
78  Riesbeck's Food Markets. 2025 14 19,600,000 | 106  Publix Super Markets 2026 1,128 1,579,200,000
79  Roche Bros. 2025 18 25,200,000 | 107  Sedano's 2026 34 47,600,000
80  Rouses Markets 2025 56 78,400,000 | 108  Weis Markets 2026 166 232,400,000
81 Save Mart Supermarkets 2025 212 296,800,000 | 109
82 Schnuck's 2025 103 144,200,000 | 110
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